
Only one real estate brand can market your property to the world. 
Introducing: Expansión, the first Latin American publication in the 
Sotheby’s International Realty listing syndication and advertising 
program. This exclusive partnership is the first international real 
estate portal in Mexico, reaching more than 15 million viewers.
For those who seek the most comprehensive real estate marketing 
platform broadcast to buyers around the world, there is only
Summit Sotheby’s International Realty.
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SOTHEBY’S INTERNATIONAL REALTY®

Media Partnerships
We partner with leading media powerhouses to deliver content 

to discerning audiences worldwide. Our partners' cutting-edge 

innovation, strategic positioning, and international impact enable 

the Sotheby’s International Realty brand to successfully connect 

with a global clientele.
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Hearst’s proprietary cross-platform super hero ad unit is engaging, visually appealing and packs  
a big visual punch, with an impressive amount of high-quality real estate content to showcase 
Sotheby’s International Realty luxury listings through prominent presence across platforms in areas 
of high engagement. 

Exclusively for the Sotheby’s International Realty® brand, Hearst will engage its influential and  
sophisticated global audience through international targeting and social media ignition that will 
promote Sotheby’s International Realty content to real estate lovers in the most affluent  
destinations around the world. 

Super Hero Ad Unit

Hearst Luxury Group Promotion

ELLE DECOR
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NIKKEI

The Sotheby’s International Realty® brand continues its exclusive partnership with Nikkei, the most  
influential news publication in Japan and one of the major media powerhouses in the world.
 

This alliance enables the brand to generate Japanese buyer interest through Nikkei’s digital platform, which 
reaches over 32 million monthly readers. The Sotheby's International Realty brand is the first real estate brand  
to present property listings outside of Japan to readers of Nikkei, giving Japanese consumers access to  
residential real estate offerings in 72 countries and territories.

MALE/FEMALE SKEW 
78.9% | 21.1%

AVERAGE AGE 
50 YEARS OLD

AVERAGE HHI 
10MM JPY

PAGE VIEWS/MONTH 
278MM

UNIQUE MONTHLY VISITS 
34.4MM

DISTRIBUTION 
WORLDWIDE

AVERAGE # PAGES/VISITOR 
9.1 PAGES

METROS TOTAL VISITS*

Kanto (Tokyo & Suburban) 15,679,303

Kinki (Osaka & Suburban) 5,254,839

Tokai (Nagoya & Suburban) 1,988,317

Chugoku & Shikoku 1,335,013

Kyushu & Okinawa 1,335,013

Hokkaido 965,754

Tohoku 653,304

Koshinetsu 653,304

Hokuriku 426,068

Overseas 113,621

*Average monthly unique visitors
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GLOBAL BRAND CAMPAIGN

In 2020, the Sotheby’s International Realty® brand will continue their series of consumer-first strategies, reaching  
them wherever they go online. The brand’s goal is to identify and generate awareness among established and emerging 
consumers, who will be defined as in-market real estate buyers and sellers around the world. 

Consumer Targeting

To reach the right consumers as early as possible in their next real estate selling or buying process we have 
partnered with our partners at Condé Nast, the Hearst Media group, Dow Jones, and The Trade Group to build 
audience propensity models to help Sotheby’s International Realty advertisements reach individuals that are 
most likely to engage with our brand. To do this, our select media groups perform an analysis of consumer 
behavior on their various platforms to find target consumers that are the most likely to reach out to a Sotheby’s  
International Realty agent. This information helps build models that identify users with relevant profiles,  
enabling the brand to serve a highly-targeted ad to the right consumer, with the right message, across a  
multitude of online channels.

Condé Nast, Hearst Media, Dow Jones, and The Trade Desk  
Audience Modeling
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